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HOUSEKEEPING
Everyone is muted upon entry
• This reduces background noise during the webinar.

Recording
• The webinar is being recorded and will be housed on the RILA site for future views. The slide 

deck will also be posted to the RILA site.

Posing a question/commenting 
• Please use the Q&A box to pose questions or comments.
• Questions and comments posed will go directly to the speakers and moderators.

Webinar Feedback Survey
• Survey launched during Q&A as live poll



Antitrust Statement
RILA believes strongly in competition. Our antitrust laws are the rules under which our competitive system operates. It is RILA’s policy to comply with both the 
letter and the spirit of antitrust laws. This Antitrust Statement has been adopted to avoid even the appearance of impropriety under the antitrust laws.

At any association meeting, participants must avoid any discussion of the following subjects in order to avoid even an appearance of impropriety:

• Do not discuss current or future prices, price quotations or bids, pricing policies, discounts, rebates, or credit terms.

• Do not discuss cost information such as production costs, operating costs, or wage and labor rates.

• Do not discuss profits or profit margins, including what is a “fair” profit margin.

• Do not discuss allocating markets, territories, or customers.

• Do not discuss current or future production or purchasing plans, including plans to take facility downtime, production quotas, or limits on output.

• Do not discuss refusing to deal with any suppliers, customers, or competitors (or any class or type of suppliers or customers).

• Do not require or pressure any supplier, customer, or competitor to adopt any particular actions or policies.

• Never agree on any aspect of future pricing or output.

Do not engage in prohibited discussions before a meeting or after a meeting is over. These antitrust guidelines apply not only in formal RILA meetings, but also 
in hallways, casual conversations, phone calls, emails, text messages, cocktail parties, golf outings, or any other setting that is related in any way to the RILA. If 
you have questions or concerns, or if you are uncertain about the propriety of any subject of discussion or proposed activity, you should stop the discussion 
immediately and bring the issue to the attention of RILA staff, or consult your company’s general counsel.



RILA RETAILER ENVIRONMENTAL ROUNDTABLE SERIES

• RILA’s 2023 Roundtable will be a series of virtual programs hosted throughout the year. 

• In addition to today’s webinar, we are exploring future Roundtable programming around:

• Packaging EPR

• EPA Safer Choice

• Member Case Studies

• Have topics you’re interested in discussing and/or leading? Reach out to Molly Auten.

• We anticipate holding an in-person Roundtable event biennially in even years (2024, 2026, etc.). 

• To view sessions and slides from the in-person event last September, please click here.

mailto:molly.auten@rila.org
http://rila-fonteva.informz.net/z/cjUucD9taT0xMDk5MzkyMiZwPTEmdT0xMTU2ODE3MjcyJmxpPTEwMDc0ODcyNQ/index.html


RILA RETAILER ENVIRONMENTAL ROUNDTABLE SERIES

Complying with Packaging Legislation through Circular Design

April 12, 12:00-1:30 PM ET

Over the last several years, there has been a surge in state and local legislation and regulations banning various single-
use plastic products and imposing fees on certain plastics and packaging. These policies are often part of or coupled 
with policies to make producers, including retailers, responsible for the packaging they produce under a subset of 
policies known as extended producer responsibility (EPR). It has become critical for retailers to understand how EPR 
works and how circular packaging design can help accelerate compliance, reduce the financial impact and achieve 
sustainable packaging goals. Join Kim Carswell and Dr. Sandeep Kulkarni, as they discuss the following:

• A quick review of key components to EPR
• More circular packaging design strategies such as elimination, reduction, reuse, increased recyclability, and 

more
• Guiding resources to aid in more circular packaging design

This webinar will include 30 minutes for benchmarking discussions on preparing for packaging EPR compliance.

https://rila.zoom.us/meeting/register/tZ0rduiopzkoH9eMDDNxGvEebx6CvN6iS7K8?_x_zm_rtaid=PVazshZcQ2qTE7_nZFZBEg.1679508299457.1c96ffb123dfa2086bdce42dcafbc587&_x_zm_rhtaid=440


RELATED RILA RESOURCES

Sustainable Packaging Clearinghouse (in collaboration with FMI)

Product Stewardship Matrix

Single-Use Plastic Packaging Reduction Laws Fact Sheet

Consumer Bag Legislation Matrix

https://www.rila.org/retail-compliance-center/retail-sustainable-packaging-clearinghouse
https://www.rila.org/retail-compliance-center/product-stewardship
https://www.rila.org/retail-compliance-center/single-use-plastic-packaging-reduction-laws
https://www.rila.org/retail-compliance-center/consumer-bag-legislation
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RILA Webinar
Setting and Meeting Your Company’s Sustainable Packaging 

Goals
March 23 - 2:00-3:00 PM ET



Key Challenges You/Your Company Has Faced 

Data
Build a baseline

What to track and measure

Quantifying impact

Tracking progress

Staying current

Cost + Availability  

3/24/2023 10

PCR
Flexible films



Agenda

• Key considerations to assess where your company should 
start your sustainable packaging journey

• Key considerations when setting a sustainable packaging 
goal

• Steps to assemble a cross-functional team

• Best practices for continuous improvement and maturing 
sustainable packaging programs

• Guiding resources to help meet and set packaging goals

3/24/2023 11



POLL: Where Is Your Company On Their Sustainable Packaging Journey?

DECIDING WHAT TO DO HAVE GOALS IN PLACE MEETING CURRENT GOALS 
AND BUILDING NEW ONES

3/24/2023 12



Key considerations to 
assess where your company 

should start

3/24/2023 13



Key considerations to assess where 
your company should start 

• What are the materials you use?

• Where do you source them?

• What waste do you generate?

• What is the competitive landscape?

• What are your consumers telling you?

• What is your focus area or areas?
• Green house gas reduction

• Circularity

• Recyclability

• What is the impact of current and pending legislation?

3/24/2023 14



Key considerations when setting a 
sustainable packaging goal
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Key considerations when 
setting a sustainable 

packaging goal

3/24/2023 16

• What current goals do you have in place 
today?

• Understand your baseline and access to data
• What is your company’s appetite to comply or 

lead in this space?
• How do you brands inform your packaging 

designs?
• What goals do your peer companies or 

competitors have?



Steps to assemble 
a cross-functional team
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Steps to assemble a cross-
functional team

• Establish the priority with key leaders and across the 
enterprise

• Engage key stakeholders in your supply chain, including 
your suppliers

• Imbed this work in personal goals

• Build team acumen to do the work

• Understand the tradeoffs

3/24/2023 18



Best practices for continuous 
improvement and maturing 

sustainable packaging programs

3/24/2023 19



Best practices for 
continuous 
improvement and 
maturing sustainable 
packaging programs

• Focus on the data to make it 
better

• Stay abreast of industry 
activities

• Engage your packaging supplier 
and product vendors

3/24/2023 20



Guiding resources to help meet 
and set packaging goals

3/24/2023 21



Guiding resources to help meet and set packaging goals 
– how to think about this

3/24/2023 22

Eliminate and 
reduce 
packaging

01
Design 
packaging to be 
recycled

02
Design 
packaging to 
use recycling 
content

03
Explore refill 
and reuse 
models

04
Understand 
compostable 
packaging

05



Guiding resources to help meet and set packaging goals, 
RILA + FMI offer a tremendous tool 

3/24/2023 23
https://www.rila.org/retail-compliance-center/retail-sustainable-packaging-clearinghouse
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Success stories
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Everspring

• Sustainability is core to the brand

• Packaging is the brand

• Investments focused on the product and packaging

• Very successful today

3/24/2023 29



Catalyzing a circular economy for plastic

3/24/2023 30



Paving a New Roadmap for Circular 

Economy Investments through Public and 

Private Partnerships 

Tuesday, October 4th

SPC Advance 2022





• MBOLD members, General Mills and Schwan’s Company, 

led equity investment in Myplas USA along with partner, 

Charter Next Generation

• MyPlas USA to build state-of-the-art film recycling facility 

in Rogers, MN, set to be operational in 2023 

• MBOLD members to collaboratively drive demand and 

create circular programs for PCR with Charter Next 

Generation

• MBOLD to invite other end-user companies to participate 

in this regional collaboration

Catalyzing a Circular Economy for Flexible Films



Thank you!!

3/24/2023

34
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QUESTIONS?
USE THE Q&A BOX TO SUBMIT YOUR QUESTIONS
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THANK YOU

37
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