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ENVIRONMENTAL SUSTAINABILITY & -
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OCTOBER 5-7,2009 i
DALLAS, TEXAS

Join us for our second annual conference on Environmental
Sustainability & Compliance. The three day event will feature
major retailers and industry leaders with firsthand experience
in integrating green practices into their respective companies.

The right audience: Top executives
from the largest and most visible
retailers who are actively looking
for solutions for sustainability and
environmental compliance.

Educational opportunities: RILA
welcomes and encourages
exhibitors to attend all the
educational sessions alongside

the retailer attendees. You'll learn
firsthand what potential customers

The right size: RILA has the rlght are th|nk|ng about.

ratio of solution providers to
retailers so you can be assured of
a quality return on investment.

Networking opportunities:
Exhibitors are full participants
attending all conference events
with the retailers. Sessions and
breaks are additional networking
opportunities outside the Exhibit
Hall.

7 of the Top 10 U.S. Retailers are RILA Members

I RILA executives drive the industry. RILA ESCC executives drive solutions for
environmental sustainability and compliance, and they are looking for partners
from their solution providers.

1 RILA’s ratios are the strongest of all environmental sustainability &
compliance conferences - 1:1 of attendees to solution providers at last

Products &

year’s event.

Services

Who will attend?

Senior executives from retail and

consumer goods companies with

responsibility for:

e environmental sustainability
strategy & execution

e environmental compliance

* sustainable supply chains

 store operations

* internal & external
communications

* real estate and store
development

» corporate and government
affairs

e corporate social responsibility

Who will exhibit?

Companies interested in
promoting their products and
services to the broad retail
community in the areas of:

e environmental sustainability
consulting

sustainable supply chains,
including transportation,
distribution, warehousing, etc.
* waste management & recycling
e energy management, usage
& conservation

environmental compliance
packaging

carbon foot printing

e and more
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opportunities

Why Exhibit?

ESCC 2009 is not a trade show, but an educational event drawing those
retail executives who influence decisions when it comes to sustainability,
compliance & corporate social responsibility. They attend the meeting for
education, to network with peers, to learn about emerging trends and to
see cutting-edge solutions from the vendor community.

Networking opportunities Dedicated Exhibit Hall hours
Exhibitors are full participants RILA does not schedule
attending all conference events educational or other competing
with the retailers and consumer events during hall hours, so every
goods manufacturers. Sessions minute in the hall is useful. And
and breaks are additional meals and cocktail hours are held
networking opportunities outside in the Exhibit Hall, to encourage
the exhibit hall. traffic and relaxed interaction.

ESCC STEERING COMMITTEE

Limited number of exhibiting
companies

RILA limits the number of exhibit
booths that are available, and
limits attendance by service
suppliers to exhibitors only. Service
supplier companies must exhibit or
sponsor in order to attend ESCC
20009. If you have questions about
your company designation, please
contact Suzie Squier at
703-600-2020.

This is your
opportunlty to...

1) Broaden your product’s reach to those retailers leading the change
in retail sustainability

2) Demonstrate your company'’s ability to support and aid retailers in
these difficult economic times as they seek sustainable solutions
with tightening budgets

3) Participate with retailers in educational sessions and continue the
conversation at the Exhibit Hall
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Topics
Cove red Sponsors: Recognition in
Pre-Conference Materials and on
Conference Website

Your company name and logo will
be listed on the Environmental
Sustainability & Compliance
Conference marketing materials
and on conference webpages.

Company Description

Provide a 65-word description of
your company to be included in
the onsite program along with
your contact information. The
onsite program is distributed to
all attendees and used as a
resource guide throughout the
event.

Advertising

Use this opportunity to run an ad
in RILA’s e-newsletter “RILA
Report: Sustainability.” For as
little as $250, you can have your
company logo appear in this
widely read monthly publication.
Banner ads, guest articles and
case studies are available, as well.

OCTOBER 5-7, 2009

Exhibitor Prospectus

benefits

Exclusive Benefits for Exhibitors & Sponsors

Attendee List to Promote
Participation

All exhibitors and sponsors
receive a 60 and 30 day-out
report of attendees with
company contact information.
Use this to promote your
participation in the event.

Complimentary Registrations
Each exhibitor receives two
complimentary registrations to
attend all conference events for
each 10’ x 10’ space.

Sponsorship Opportunities
Check out the sponsorship
opportunities on the next page.
Garner more recognition for

your company and maximize your
exposure by becoming a sponsor.
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EXHIBIT BOOTH — $4,000

*« One complimentary booth identification sign

« Standard booth drape (dimensions)

 Listing in on-site program book

* Advance show promotion by RILA

e 24-hour general exhibit hall security during the show
« Complimentary registration for two of your executives
» Access to attend education sessions/social events

EXHIBIT HALL HOURS
Monday, October 5: 6:00pm - 7:30pm
Tuesday, October 6: 11:30am - 1:00pm and 5:00pm - 7:00pm

Wednesday, October 7: 8:00am - 9:00am

Make your decision now to participate in RILA’s 2009
Environmental Sustainability & Compliance Conference.

To exhibit or sponsor, contact Kim Sackett
at ksackett@strategicconventions.com or 703-519-4268.
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Attend
Exhibit
Advertise
Sponsor

Once you have decided to exhibit,
increase your return on investment
by advertising and sponsoring:

DALLAS, TEXAS

Platinum Conference
Sponsors

$30,000

Choose from a variety of
sponsorship opportunities as a
Platinum Sponsor and receive
two complimentary 10’ x 10’
booths, as well as six
complimentary registrations.
Option to purchase two
additional registrations is
available. Sponsorship options or
opportunities include:

* Welcome Cocktail Reception
e Cocktail Reception in Exhibit
Hall (two available)

Gold Conference Sponsors
$20,000

Join us as a Gold Sponsor and

receive one complimentary

10’ x 10’ booth and four

complimentary executive

registrations. Ability to purchase

two additional registrations.

Opportunity to introduce

General Session speaker (where

applicable). Sponsorship options

or opportunities include:

* Opening or Closing Keynote
Session

e Lunch in the Exhibit Hall

e Plated Luncheon

e Luncheon Speaker

* Wireless Internet Access for
attendees

* Hotel Room Key Cards

OCTOBER 5-7,2009

Silver Conference
Sponsors

$10,000

Receive one complimentary
10°’x10’ booth and three
complimentary executive
registrations as a Silver Sponsor.
You also have the option to
purchase two additional
registrations. As a Silver Sponsor,
you can choose from any of the
following opportunities:

e General Sessions*

* Registration Bags (reusable
shopping bags)

¢ Opening Continental Breakfast

* Pens

e Lanyards

¢ Audience Response System

* Included in the sponsorship is an
introduction of the session(s)

Bronze Conference
Sponsors

$5,000

As a Bronze Sponsor, you will
receive two complimentary
executive registrations.
Sponsorship options or
opportunities include:

» Coffee/refreshment breaks
¢ Recycling Stations

To exhibit or sponsor, contact Kim Sackett
at ksackett@strategicconventions.com or 703-519-4268.




